IBMA

_, Blue g rass People

i I.::n-t'he 'Fehl_;ual:y issue of Bluegmss
~ Unlimited Richard K. Spottswood

~_ much of his writing, is a model of
. thoughtful, constructive criticism. In his
_ discussion of the International Bluegrass
.~ Music Association (IBMA) he offers
_ helpful suggestions, presents several
. positive points, and poses a number of
‘very pertinent gquestions.
The purpose of reviews, and Spatt;s»
-W@oﬂ’s editorial is in many ways a
_review, is to provide an objective view.
> drawback is that the reviewer does
 not know the inside story. He must guess
__ at intentjons and then comment on them.
. As temporary Exeeutive Director of
. IBMA, I should like to both thank
. member Spottswood for his critical com-
~ mentary and to respond as an IBMA in-
. sider. .
. IBMA is a result not of prosperity
_Withm the bluegrass music industry, but
B Iack thsereof IBMA actually runs

- by Art Menius

- Sﬁpottswocd 3.ppreher!ds in the creation
. of [BMA.
. The Country Music Association
- came about in order to make country a
_ popular musie, as a side effect it created
. crossover stars such as Parton and

. Rogers. In so doing country music lost its
_ very countryness. IBMA has no intention

. of doing the same to, or for, bluegrass.
. Bluegrass was commercial in the context
_of 1946; it is not in the context of 1986

~_ tastes. To make it so, one would have to

_ strip it of everything that makes it

~ bluegrass. IBMA is bluegrass people, and

o _ presented a guest editorial that, like so

At Work

we hasm no desire to destroy that whlch
we love.
Nor do we want economlc,s to forece

taining and making music deserve, and
feel secure that he or she will be taken

care of in old age or infirmity by the in-

dustry to which he or she has gwen a
career.

IBMA does want to expand the
market for bluegrass music, but not willy
nilly, and not be sacrificing the soul that
makes bluegrass wonderful. We percieve

that there are several million people

looking for American family-style enter-

tainment. We see in the suecess of Wind-
ham Hill Records that a sizeable minori-

We observe the hundreds of thousands

who watch the “Fire On The Mountajn”
TV show and listen to “A Prairie Home

Companion” and similiar public radio of-

ferings. We see faces at urban nightelub

and concert hall appearances for

bluegrass that do not fEpeaL at

bluegrass festivals.
In short, we know that there ex;sts a
large number of people who are right for

bluegrass. In IBMA we are pooling our

resources and talents so as to publicize
what we have, and to devise a marketing
strategy that will bring these good folks

into bluegrass. How else can our souﬂd -

survive?
1IBMA is not here to define, direct,
or corrupt bluegrass music. Bluegrass

- tinue to choose, v

~geographically

_chairman based __
an execubive dlréct;)r living in central '
_ Nm*th Camima a r’ sé&rﬁh §i uda‘twn ;n
ty of record buyers are sick of pop music. i

starvmg for "t__

fans have él;wa;g chosen, -a{nd"wﬂl _con-
at they want to heai‘«_ _
n be defined only in

Bluegrass musi

~ the heart, not the head. Any conerete

definition either is so vague as to be

useless or so restrictive as to be un-

workable. The ecumenical approa,ch this
magazine has taken provides a worthy

~model. We must have the older style
groups to maintain our heritage, and we
- must have those who experime

the music alive. That Spottswood m;&amu
_ Iy labels other styles with other rames
shews that th ef us in bluegrass knf)w

and there are a lot mare on:al and -
regional acts than }ng time bands. All

they need to do is Jam, So that theu‘.

-=-vmces can be. heard
our brightest young stars to enter the
country music or any other field. IBMA
wants Lo create an atmosphere inwhicha
top bluegrass musician can earn a com- hi
fortable income by playing music for the

people, receive the respect and attention
that extraordinary skill at both enter-

_'Wa are a sep&rate stitution from CMA,

but we can work with them when it
benefits bluegrass musxc :

Nashvﬂie has been our base of
operations in our orgamzatwnal infancy

. simply out of convenience. Many of the

bluegrass people who created the im- '
petus for IBMA live in the Nashville area

and secured free meeting sites for our

planning session there. Already we are
ffuse with a board
ar Washmgti)n, D.C.,

il kpe mwmg to what -
a “more apprﬁpna,ta '

praci::cas; poor 6r nq pmmétwn

gatx_ve

public images, second rate productions,

and shoe string budgets. IBMA strives to

be, as Spottswood suggests, an umbrella

for bluegrass peoplé to solve our prob-
lems together, to end the self defeating
infighting that has gome on for forty

_years too long. All we need for success is
your hslp = .
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